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ENJOY! :)LOGO REDESIGN, 2022.

HELLOHELLO !

hi!hi!

&&
I’M SHELLY 
   I LOVE TO BE CREATIVE.

Let me introduce you to my personal 
brand. It is the compilation of my 
artistic skills, classy style, & my quirky 
personality. I tried to encompass the 
spirit of my humorous vector illustrations 
& my professional graphic design skills, 
while telling the tale of my alter ego, Mini 
Pea. 

We’ve been through a lot together over 
the years--ART SHOWS, STOREFRONTS, 
MOTHERHOOD, & ALWAYS LOVE FOR ART.  
We’d love for you to see what we’ve been 
up to.

ABOUT MAMA CHICKPEA PAGE 02

MISS CHICKPEA, 2007.
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SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

FOCUS
TYPOGRAPHY

BRANDING

01.

The Upper Crust Bakery has been in business since 
2011. Having moved to a new, posh location in their 
hometown of Paris, the chain needed a new logo design 
image fitting of its new space. The company is well known 
for its bakery items (breads, muffins, & desserts), & has 
been a bread design winner for the last five years straight. 
Upper Crust bakes its items f resh daily using local products, 
& prides itself on its f resh, wholesome ingredients. Its clean, 
modern locations, invite its clientele to come in, enjoy their 
mouth-watering temptations, & stay a little while.

When you walk into Upper Crust, the smell of f resh baked 
breads, muffins, & pastries fills the air. They have pride in 
their products & have passed down their recipes through 
the generations f rom their home country of France. When 
you are enjoying Upper Crust, they want you to feel the 
essence of Paris, & send your taste buds on a journey with 
one of their award-winning breads! Upper Crust Bakery 
wants their clients to be immersed in their passion & feel 
like family.  

UPPER CRUST BAKERY
FRENCH BAKERY USING LOCAL INGREDIENTS

WWW.MAMACHICKPEA.COM+1 (216) 469-5835SHELLY@MAMACHICKPEA.COM
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Shelly Arroyo
2-3 Milestone One Logo Design Concept
09/11/2021

1 2 3 4

5 6 7 8

9 10 11

MOOD BOARD
UPPER CRUST BAKERY

CONCEPT & DEMOGRAPHICS

The curves of the slice of bread, feature sharper angles, but also showcase 
clever, angled asymmetry. The bread slice is slightly turned, just as if it was 
laying, toasted on a plate & ready to enjoy.  The topping “smear” is ribbon-
like, & highlights the word “bakery.” The letters of “Upper Crust” are hand-
drawn, easing f rom one into the next, & help to correct the angle of the 
bread slice, creating balance & symmetry for the eye, in the overall design. 
The logo is careful to not forget to highlight the wholesome ingredients, 
shown in the grains, that have made Upper Crust Bakery a fan-favorite for 
many years.

The Futura PT Font Family was chosen for its ability to mimic, & coordinate, 
with the curves of “Upper Crust.” It is clean, easy to read, has a natural 
bolder appearance, & does not compete with the handmade lettering.

The client wanted a design to attract their broad audience of men & 
women, ages 21-65. They like their clientele, which can be middle to upper 
class, with an appetite for delicious breads, pastries, & desserts. The logo 
evokes patriotism in its color scheme, highlighting the colors of their home 
country, but does not limit them f rom growing past it. The overall design 
is easy to read, simple, & illustrates a common food that most audience 
members can drool over. The design of this new logo is simple, delicious, 
easy to digest, & bold in flavor.  When you walk into Upper Crust, the smell 
of f resh baked breads, muff ins, & pastries f ills the air. They have pride in 
our products & have passed down their recipes through the generations 
f rom their home country of France. When you are enjoying Upper Crust, 
they want you to feel the essence of Paris, & send your taste buds on a 
journey with one of their award winning breads! Upper Crust Bakery wants 
their clients to be immersed in their passion & feel like family.  

#5590CC 
PATRIOT 

C67, M35, Y0, K0
R85, G144, B204

#DD9D68 
BAGEL 

C12, M42, Y65, K0
R221, G157, B104

#F04D5A
LOVE 

C0, M86, Y59, K0
R240, G77, B90

#99683C 
RYE 

C33, M58, Y83, K18
R153, G104, B60

#54371C 
DARK COCOA
C46, M67, Y89, K54 

R84, G55, B28

Futura PT
Futura PTFutura PT

ABCDEFGHIJKLMN

OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789

01.  UPPER CRUST BAKERY PAGE 05
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“UPPER CRUST BAKERY STATIONERY”     ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP
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01.  UPPER CRUST BAKERY PAGE 07

“UPPER CRUST BAKERY MERCHANDISING”     ADOBE PHOTOSHOP
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“UPPER CRUST BAKERY MENU”     ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

ADOBE DREAMWEAVER

FOCUS
BRANDING

TYPOGRAPHY

DESIGN

UX/UI

Founded just under three years ago, Java Bean is now a 
bustling cafe. With its high ceilings & “found space” appeal, 
the cafe has come to host exhibitions, meetings, & local 
bands. It has become an integral part of the arts revival 
community that has taken root in the old factory mill 
buildings along the river. JAVA BEAN features an extensive 
menu of coffees & coffee drinks, including smoothies, 
frappes, & alcoholic coffee specials, to cater from the 
morning early bird, to the relaxed evening crowds.

The owners take pride in their community, striving to 
provide a creative space with gourmet coffee, tantalizing 
baked goods, & entertainment to inspire the artist’s soul.

The Java Bean website can be found at:
www.javabeansite.com.

JAVA BEAN
JAVA CAFE FOCUSED ON A TRENDY ATMOSPHERE

02.

strawberry
sm�thie

iced
co��

caramel la�e

eSpresso (not decaf!)

Help m
e!

Mexican 
mariachi singer

Java Bean to-go

02. JAVA BEAN PAGE 09
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Poppins
PoppinsPoppins

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

#4C2110 
JAVA BEAN
C67, M35, Y0, K0

R76, G33, B16

#825534 
COFFEE 

C42, M80, Y88, K64
R221, G157, B104

#211E1E
BLACK 

C70, M67, Y65, K75
R33, G30, B30

#F5BA79 
CREAMER 

C2, M30, Y58, K0
R245, G186, B121

#EA2427 
LOVE

C1, M98, Y98, K0
R234, G36, B39

#762130 
WINE

C33, M93, Y71, K40 
R118, G33, B48

MOOD BOARD
JAVA BEAN

CONCEPT & DEMOGRAPHICS

Throughout the day, self-employed & remote workers enjoy a focused 
space away f rom home to get in a few productive hours. At night, the 
space comes alive with artists, student study groups, & everyday people 
just looking to enjoy a cultured night on the town. Live bands f requent 
the stage at all three f ranchise locations across the city. 

Java Bean likes to welcome all ages into its cafes, particularly a 
culturally diverse group between the ages of 18-65. Free Wi-Fi 
entices young business people to stay & embrace the culture, while 
entertaining meetings during their workday. On the weekends, Java 
Bean comes alive with musicians, comedians, & artists of all kinds, 
turning the cafes into a vibrant evening getaway. 

The logo concept features an overhead cup of coffee, with a splash of 
its brew spilling over. It’s circular motif is all-encompasing & the font 
choice of Poppns typefaces lends itself to further embrace the clean 
lines of the drinkware. A rich color palette inspired by their f ranchise-
famous coffee drinks completes the brand. The Java Bean shop allows 
guests to take home their favorites & sport their #ILOVEJAVABEAN 
merchandise.

The client asked for the new logo to be followed through onto new 
printed branding items, such as stationery (letterhead, business card, 
loyalty card, envelope), a double-sided card menu, & merchandise, as 
well as into a new website redesign. 

02.  JAVA BEAN PAGE 10
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02. JAVA BEAN PAGE 11

“JAVA BEAN STATIONERY”     ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP
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02. JAVA BEAN PAGE 12

“JAVA BEAN MENU”     ADOBE INDESIGN & ADOBE PHOTOSHOP
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02. JAVA BEAN PAGE 13

“JAVA BEAN LOYALTY CARD”     ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP
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02. JAVA BEAN PAGE 14

“JAVA BEAN BRANDING”     ADOBE PHOTOSHOP



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

ADOBE INDESIGN

FOCUS
TYPOGRAPHY

BRANDING

03.

Pasta Amore’s goal is to provide a warm atmosphere for the 
entire family. A place that is fun & inviting, where anyone can 
come share the traditional cuisines of Italy.

Pasta Amore combines the cooking traditions & ingredients of 
Italy with creativity, providing a modern twist on timeless 
classics. They want to grow & learn along with their customers. 
In doing so, they aim to provide an atmosphere that enables 
this growth & fuels the passion that lives within the essence of 
the brand.

The approach of Pasta Amore is to develop their brand with the 
understanding of both the Italian culture & consumer insights. 
Within their vision always lives the promise of inspiring creativity, 
conversation, & quality.

Pasta Amore approved a new logo with updated branding & 
requested print-ready PDF designs for a table tent special, an 
adaptable menu redesign, & a catering tri-fold brochure.

PASTA AMORE
FAMILY-STYLE ITALIAN USING WHOLE INGREDIENTS

03. PASTA AMORE PAGE 15
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Tablet Gothic
Tablet GothicTablet Gothic

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

CoconPro
CoconProCoconPro

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

MOOD BOARD
PASTA AMORE

CONCEPT & DEMOGRAPHICS

Pasta Amore’s goal is to provide a warm atmosphere for the entire family. 
A place that is fun & inviting, where anyone can come share the traditional 
cuisines of Italy. Casual Italian culture & comforting recipes combine in an 
inviting atmosphere that does not discriminate. Being a cherished franchise  
over the years, the client was in need of rebranding.

The sans-serif lettering of CoConPro & Tablet Gothic were chosen 
to update Klinic Slab & Goudy Old Style Font Families, in efforts to 
update the client’s branding. Both fonts are clean, traditional, easy to 
read, have a natural, bolder appearance to coordinate with the noodle 
theme. The client also approved new vector logos & a new color 
palette to coordinate with the rest of their brand.

The client required the following designs: a table tent for specials, 
an array of new menus, & a catering tri-fold brochure to reflect the 
changes in their featured dishes. To solve these design needs, a 
variety of pieces were approved. A traditional, two-sided paper insert 
showcasing the “2 for Tuesdays” special was made to f it the client’s 
choice in coordinated table tent stand. A 17” x 11”, heavy card design 
holds the client’s extensive main menu, while also being sealed for 
cleanliness & durability. In the same fashion, an 8.5’ x 11” tri-fold, take 
home paper brochure was needed to supply catering information to 
customers planning to host larger parties. Supplemental menus for 
“Create Your Own” pizzas & pastas were also requested. Finally, an 8.5” 
x 11” children’s placemat menu was needed to cater to the enjoyment 
of the younger members of the family. 

03.  PASTA AMORE PAGE 16
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03. PASTA AMORE PAGE 17

“PASTA AMORE TABLE TENT”     ADOBE INDESIGN & ADOBE PHOTOSHOP
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03. PASTA AMORE PAGE 18

“PASTA AMORE MAIN MENU”     ADOBE INDESIGN & ADOBE PHOTOSHOP
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03. PASTA AMORE PAGE 19

“PASTA AMORE CREATE YOUR OWN MENU DOUBLE-SIDED INSERT”     ADOBE INDESIGN & ADOBE PHOTOSHOP



WWW.MAMACHICKPEA.COM+1 (216) 469-5835SHELLY@MAMACHICKPEA.COM

03. PASTA AMORE PAGE 20

“PASTA AMORE CHILDRENS’ PLACEMAT MENU”     ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP
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03. PASTA AMORE PAGE 21

“PASTA AMORE TRI-FOLD CATERING BROCHURE”     ADOBE INDESIGN & ADOBE PHOTOSHOP



DISTINCTLY DELICIOUS ITALIAN NO MATTER HOW YOU SAY IT!

SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

FOCUS
TYPOGRAPHY

DESIGN

BRANDING

Tomayto Tomahto is a trendy, food truck concept, 
bringing Italian pizzas & pastas to a location near 
you. 

A play on the different pronounciations of the f ruit, 
Tomayto Tomahto strives to bring you distinctively 
different & delicious Italian dishes quickly, 
affordably, & with a unique spin to their traditional 
counterparts.   

Modern, sleek, bold, are all terms to showcase their 
style. A theme-centered f ranchise which pays 
homage to the wonderful f ruit, errr, vegetable (or, 
whatever you call it!), red, juicy & almighty tomato. 
Ingredients for the f ranchise’s delectable street
cuisine are locally sourced, responsibly grown, & 
tantilizingly f resh.

TOMAYTO TOMAHTO
DISTINCTIVELY DIFFERENT STREET FOOD

04.

04. TOMAYTO TOMAHTO PAGE 22
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MOOD BOARD
TOMAYTO TOMAHTO

CONCEPT & DEMOGRAPHICS

Tomayto Tomahto is a trendy food truck dining experience 
coming to a location near you. Their goal is to provide a unique 
Italian experience for the entire family. Their initial approach is 
to target newer condominum complexes located throughout the 
city. An approach that is fun & inviting, where anyone, young or 
old, can come by car or walk-up, to try Italian street foods. Casual 
Italian culture & comforting recipes combine in an inviting, 
leisurely atmosphere that does not discriminate.

The sans serif lettering of Fonseca Bold & le Discissioni 
Font Families was chosen for its ability to coordinate 
with the client’s approved logo branding. Both fonts are 
clean, modern, easy to read, & have a natural, caref ree 
appearance. The client also requested the new vector logo 
variations & an approved color palette to coordinate with 
the rest of their brand.

The client required a logo suite & help decorating the 
exterior of their vintage food truck. To solve these design 
needs, a variety of pieces were approved, with menu 
designs to be coming in the near future, to include a take 
home paper brochure detailing catering information. 

04 .  TOMAYTO TOMAHTO PAGE 23

L e  D I SC I SS ION I

L e  D I SC I SS ION IL e  D I SC I SS ION I

ABCDE FGH I J K LMN
OPQRSTUVWXYZ

a b cd e f g h i j k lmn o p q r s t u v w xy z
0 1 2 3456 7 89

FONSECA BOLDFONSECA BOLD

ABCDEFGHIJKLMN
OPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz

0123456789

#008A4B
STEM

C100, M 25, Y100, K0
R0, G138, B75

#72BF44
TOMATILL O

C60, M0, Y 100, K0
R114, G191, B6 8

#FCAF17
GOLDEN GIANT

C0, M35, Y 100, K0
R252, G175, B23

#EA302C
SALSA

C0, M95, Y92, K0
R238, G48, B44

#85132E
PLUM

C27, M100, Y73, K35
R133, G19, B46

DISTINCTLY DIFFERENT ITALIAN NO MATTER HOW YOU SAY IT!
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04. TOMAYTO TOMAHTO PAGE 24

“TOMAYTO TOMAHTO FOOD TRUCK DESIGN”     ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

ADOBE INDESIGN

FOCUS
TYPOGRAPHY

BRANDING 

ANIMATION

Bark launched in 2012 with BarkBox, a monthly themed 
subscription of all-natural treats & clever toys. 

Today, they reach over 1 million dogs every month & have 
expanded into oodles of new product categories & thousands 
of retail locations. Pamper your pooch with a box of goodies
every month with their subscription package. The November 
2022 BarkBox is featured in this ad. 

Website: www.barkbox.com.

View interactive ad: 
https: //indd.adobe.com/view/11a54389-87ed-4da7-b15d-d0da99f 13453 

BARKBOX AD
INTERACTIVE DOG AD FOR PUBLICATION & PRINT

05.

05. BARKBOX AD PAGE 25
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Poppins
PoppinsPoppins

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

MOOD BOARD
BARKBOX AD

CONCEPT & DEMOGRAPHICS

Launched in 2012, BarkBox reaches over 1 million dogs every month 
with their newsletter & monthly subscription, themed goodie boxes.

The client supplied their approved logo, via their style guide, & it 
featured the brand’s favored fall Pantone color swatches. Poppins Font 
Family was used in SemiBold, ExtraBold, & Medium, per the client’s 
wishes for the various headers in the ad. 

The client wanted a design to attract their broad audience of men & 
women, roughly ages 18-65, in need of pampering their pooch. They 
like their clientele, which can be middle to upper class, enjoying their 
humorous products, ready to buy for their cherished four-legged 
family member. 

The client wants to feature a fall promotion treat box in the ad spot to 
entice subscriptions. The feature is their November treat box, which 
is fast food & Thanksgiving themed. The ad needs to list the offer in 
a favorable way, complete with the item list being recieved by the 
customer in the showcased mailing. 

#D92148
FALL RED 

C9, M99, Y69, K1
R217, G33, B72

#FFCC75 
FALL ORANGE 

C0, M21, Y63, K0
R255, G204, B117

#000000
SNOOT

C0, M0, Y0, K100
R0, G0, B0

#7C391A 
CHESTNUT 

C32, M80, Y100, K37
R124, G57, B26

05.  BARKBOX AD PAGE 26
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BARKBOX AD (NOVEMBER 2022) ADOBE INDESIGN & ADOBE PHOTOSHOP

05. BARKBOX AD PAGE 27
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05. BARKBOX AD PAGE 28

BARKBOX POSTER (NOVEMBER 2022) ADOBE INDESIGN & ADOBE PHOTOSHOP



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

FOCUS
TYPOGRAPHY

DESIGN

BRANDING

Lifeline Cat Rescue is a not-for-profit charity promoting
the adoption of rescued felines in southern Ohio, 
specifically in the Greater Dayton area. 

Since all employees for the charity are volunteers, Mama
Chickpea donated her services to help the rescue make
some much needed branding materials, such as the new 
logo, & a 8.5” x 11” printable, multi-purpose adoption 
flyer. 

LiFELINE AD
LiFELINE CAT RESCUE ADOPTION CHARITY

06.

THE MIND OF A CAT 

IN FRONT OF
BEHIND

IN

UNDER BETWEEN

ON

YOURS

Please takeme home!

06. LIFELINE AD PAGE 29
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Poppins
PoppinsPoppins

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

MOOD BOARD
LiFELINE AD

CONCEPT & DEMOGRAPHICS

LiFeline Cat Rescue serves the Greater Dayton, Ohio area. A not-for-
prof it feline rescue priding themselves in their service to these 
beautiful, furry creatures. They are a NO KILL, foster-based rescue 
that specializes in taking the most at risk felines in our community & 
placing them in their forever home. 

Before adoption, LiFeline ensures all their cats & kittens are: given age-
appropriate vaccinations (FVRCP & rabies), dewormed, flea-treated, 
tested for FIV/FELV, & spayed or neutered. Each foster is loved 
unconditionally with one of their wonderful foster families. These 
families live in the community & volunteer their time.

The Dayton area is metropolitan & serves a broad audience. LiFeline 
wants to target any loving individuals or families or legal age to care & 
adopt a feline family member. 

Poppins Font Family was chosen for its modern, sans-serif cleanliness 
& legibility, A fall selection of colors were also approved, & were meant  
to mimic feline foods & their characterisitic “fave” Mr. Goldf ish. 

06.  LiFELINE AD PAGE 30

#FFCA07
SUNSHINE

C0, M21, Y100, K0
R255 , G202 , B7

#FABD4B  
NEMO

C1, M28, Y81, K0
R250 , G18 9, B75

#F89521
FISHY

C0, M50 , Y98, K0
R248, G149, B33

#9F314B
FIESTY

C29, M93, Y59, K 17
R159, G49, B17
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06. LiFELINE AD PAGE 31

LiFELINE WINDOW AD (APRIL 2023)  ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP
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06. LiFELINE AD PAGE 32

LiFELINE LOGO CARD  ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

FOCUS
TYPOGRAPHY

DESIGN

Amethyst Bay Resort & Spa is located in St. Thomas, Virgin 
Islands. When you arrive for your stay, you’ll explore the 
beauties of St. Thomas, set among a backdrop of the clear, 
turquoise waters of the Caribbean. You’ll be pampered by 
some of the finest restaurants & catered to like royalty. 
With one of the most diverse selections of therapies & 
spa treatments in the Virgin Islands,

Amethyst Bay’s seaside enclave spa offers ocean-inspired 
relaxation & island indulgences. They welcome you, hoping 
to calm your senses & rejuvenate your body with their 
authentic tropical island sanctuary. It is the perfect place 
for romance & enjoying the comforts of your special 
someone. 

Amethyst Bay desires a print & media campaign to help 
entice new customers to St. Thomas’ Amethyst Bay Resort 
& Spa, focusing on the lush amenities of their high-end 
spa resort.

AMETHYST AD
LUXURIOUS SPA & RESORT IN THE VIRGIN ISLANDS

07.
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MOOD BOARD
AMETHYST AD

CONCEPT & DEMOGRAPHICS

Amethyst Bay Resort & Spa is a luxury resort & spa located in tropical Saint 
Thomas, Virgin Islands. They are in need of a one-page. 8.5” x 11” print media 
media advertisement to promote their spa & entice guests to book a new 
stay. The ad needs to be upper scale, f it for travel magazines, & promote the 
ultimate relaxing, & ultimately romantic, getaway.

The client asked for a simple font, & the Arial Font Family was selected for 
the project. They supplied their approved logo, via their style guide & it 
featured the brand’s favored Pantone color swatches. 

The client wanted a design to attract their broad audience of men & 
women, ages 21-65, in need of relaxation in their tropical resort setting. 
They like their clientele, which can be middle to upper class, relaxed & in 
need of being pampered. When you enjoy a reservation at Amethyst Bay 
Resort & Spa, they want you to feel immersed in the soothing sounds of 
the ocean, while being caressed by the natural, tropical breezes. Enticing 
you to enjoy the spa services on their luxurious property is one of their 
greatest endulgences, & they hope you come back time & time again to be 
pampered.

The client wants to feature a promotion in the ad spot to entice bookings. 
The feature is a choice between two packages. The f irst, a package for 
two, at $999 per person, for six nights. If booked during the promo period, 
the couple will enjoy a complementary beachf ront dinner on the resort 
grounds. The second package is also for two; however, for only four nights. 
At $699 per person, the guests can book a complementary 45 minute 
couple’s massage in the resort’s premier spa. The client provided an array 
of imagery f rom the resort grounds, for the design to highlight these 
promotional options.

Arial
Arial BoldArial Bold
ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

#592C82

C81, M100, Y12, K2
R91, G43, B130

07.  AMETHYST BAY PAGE 34

#87E1D1 
 

C42, M0, Y80, K0
R138, G226, B209
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AMETHYST AD CLOSE-UP (SPRING 2022)  ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP
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AMETHYST POSTER (SPRING 2022) ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP



CHICKPEAS
19 grams

VEGGIE 
BURGER
13 grams

LENTILS
18 grams

BLACK
BEANS
15 grams

ALMONDS
7 grams

WHEAT
BREAD
5 grams

BAKED
POTATO
4 grams

PEANUTS
8 grams

PROTEIN NEEDS 56
grams

46
grams

SKILLS
ADOBE ILLUSTRATOR

ADOBE ANIMATE

FOCUS
TYPOGRAPHY

DESIGN

Eat Mor Plants is a printable infographic made f rom the 
infomation gathered for a previous Adobe Animate 
interactive school project. The project educates its 
audience on the benefits of a plant-based diet, reducing
animal products where & when you can. It is not meant to 
promote any specific lifestyle, rather educate on the 
health benefits of eating more plant-based foods. 

All illustrations for both the Adobe Animate version, as 
well as this printable large infographic poster, were made 
by Mama Chickpea in Adobe Illustrator. 

You can view the Adobe Animate project at:
https: //www.mamachickpea.com/animate_final/sarroyo_eat_mor_plants.html

EAT MOR PLANTS
INFOGRAPHIC BASED ON INTERACTIVE PROJECT

08.
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Monserrat
MonserratMonserrat
ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

Carrotflower
CarrotflowerCarrotflower

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

MOOD BOARD
EAT MOR PLANTS

CONCEPT & DEMOGRAPHICS

Eat Mor Plants is an infographic to inform the audience about the health 
& environmental reasons to eat less meat. It gives alternatives to meat 
nutrients by suggesting plant-based sources rich in those needed elements. 
It is based off the interactive version of Eat Mor Plants, which can be found 
HERE. 

The sans serif lettering of Monserrat pairs well with the sporadic use 
of Carrotflower script Font Families & were chosen for their ability 
to coordinate with the overall look of the informational content. 
Both fonts are clean, modern, easy to read, & have a natural, caref ree 
appearance. Mama Chickpea also cleverly incorporated her Mini Pea 
character into the graphic, for added brand appeal. Being that Mini 
Pea is a chickpea & chickpeas are excellent plant-based sources 
for nutrition, she is a clear choice to represent & present the entire 
infographic.  Original illustrations are repurposed into this large, 16” 
x 32” poster, which also features an earthy color palette to coordinate 
with the rest of the illustration.

The audience for this infographic is a fairly broad audience of those 
needing to ref ine their diet & incorporate less meat. Young & old, 
male or female, all can appreciate some aspect of the information 
being presented in this printable poster. 
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EAT ME!

#39B54A
HERB 

C75, M0, Y100, K0
R57, G181, B74

#F3E7DB 
ORGANIC

C4, M8, Y12, K0
R243, G231, B219

#D7DF23
SPROUT

C20, M0, Y100, K0
R215, G223, B35

#8B5E3C 
EARTH 

C35, M60, Y80, K25
R139, G94, B60

#8BD7F7 
WATER

C41, M0, Y0, K0
R139, G215, B247

https://www.mamachickpea.com/animate_final/sarroyo_eat_mor_plants.html
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SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

FOCUS
TYPOGRAPHY

DESIGN

ILLUSTRATION

Born Magdalena Carmen Frida Kahlo Calderón, Frida Kahlo, 
was born July 6, 1907, in Mexico City, Mexico. At the age of 
eighteen, she suffered a traumatic car accident that secured 
a lifetime of pain & suffering through no less than thirty-two 
surgeries, & it took away her ability to reproduce. Struggling 
with these physical limitations, she also endured a tumultuous 
marriage to fellow Mexican artist Diego Rivera & spent the 
remaining few years of her life painting f rom her bed. She is 
known as a very influential artist, for her role in Mexican 
American Civil Rights (as well as the Mexican Communist 
Party) & being a strong female role model. Her home, Blue 
House, is a tourist destination.

Plagued by her poor health, Kahlo used her art to show her 
struggles & true beauty as a strong female role model. Many 
artists f rom her time labeled her work Surrealist, a term which 
she argued was not accurate, in that her art wasn’t a dream 
but her reality. Plagued by a bad relationship & marriage, 
alongside her physical issues, Kahlo painted beautiful images 
& her dramatic commentary still empowers women, long after 
her early death. Her images are full of symbolism, vibrant color, 
& have an overall powerful & empowering female message.

FRIDA KAHLO PORTRAIT
EMPOWERING MEXICAN PAINTER

09.
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MOOD BOARD
FRIDA KAHLO

CONCEPT & DEMOGRAPHICS

Lucian Bernhard, formerly Emil Kahn, was a German graphic artist & type 

designer, who lived 1883 – 1972, & was one of the leading developers of a 

style called Plakatstijl (Poster Style). This was a form of poster design that 

incorporated brief powerful headlines with a single image. It generated its 

own forms of display lettering, which often inspired Bernhard’s typefaces. 

Bernhard emigrated to America in 1923, where he designed & inspired 

as many as 33 fonts, often bearing his name. In Germany, Bernhard’s 

typefaces were initially favored by the Nazi Party, but were later banned 

under the mistaken assumption that he was Jewish (largely due to his 

Jewish-sounding birth name “Kahn.”)

The original Bernhard font was transformed by David Berlow (with the help 

of Matthew Butterick) in 1997 for Font Bureau, & was expanded f rom the 

original, singular Negro font, into a series of four weights known as the 

Berlins Sans FB Font Family, all four complete with expert character sets, 

plus one dingbat font. It evolved f rom the 1920s Art Deco design, Negro, 

& features a normal width, & is of Roman posture. It was the chosen font 

for this portrait due to its history corresponding with Kahlo’s era & for its 

classic boldness. 

Frida Kahlo was a brilliant Mexican painter & artist. People referred to 

her paintings as surreal; however, she often argued she did not paint 

dreams, but rather her reality. Her works featured bold color, controversial 

statements, feminist views, & often, her lush floral headdresses & huge 

hoop earrings. Her ideal audience is of Mexican or American descent, & 

often females of adulthood. Her portrait is comprised of her inspiring 

personal quotes & r&om facts about her life. Color was chosen to highlight 

her signature flowers & jewelry, while a monochromatic grayscale was 

chosen to make her silhouette. 

Berlin Sans FB
Berlin Sans FBBerlin Sans FB

ABCDEFGHIJKLMN

OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789
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FRIDA KAHLO PORTRAIT MERCHANDISING     ADOBE PHOTOSHOP
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FRIDA KAHLO PORTRAIT (CLOSE-UP)  ADOBE ILLUSTRATOR & ADOBE PHOTOSHOP



10.SKILLS
ADOBE ILLUSTRATOR

ADOBE INDESIGN

FOCUS
TYPOGRAPHY

ILLUSTRATION

BRANDING

FRIEND

CHEF

NURSE

ARTIST

CRAFTY

MOTHER

CREATIVE

UNIQUE

QUIRKY

HOW TO MAKE A MAMA CHICKPEA

MAMA CHICKPEA :   noun .   A variant of MAMA, MAMI, 
MOMMY, MOM, MA, MOMMA ,  & “teacher,” formed 
f rom supernatural powers, entrepreneurial ideas, & 
fueled on caffeine.

ARTIST:  Constantly designing & troubleshooting new 
ideas, evolving her specialties, & creating, even when 
she dreams.

MOTHER:  Needs no explanation. Able to multi-task 
like a pro.

CHEF:  Maker of home-cooked meals, lunches, & 
cookies. An uncanny ability to create “amazing” f rom 
a slew of leftover remains.

NURSE :   Head boo-boo fixer & kiss giver. Willing to 
find a cure for all that ails.

FRIEND:  Gives endless hugs & listens to all the 
“babble.” The perfect team member.

MODERN SLANG:  A creative, crafty female, combining 
the right amount of quirky, with problem solving skills. 
A “super” woman, who can adjust & address a 
multitude of arising issues “faster than a speeding 
bullet,” creating something truly unique.

MAMA CHICKPEA
ENTREPRENEUR, DESIGNER, MOTHER, & FRIEND

m
am

a chickpea

illustration & desig
n
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MOOD BOARD
MAMA CHICKPEA

CONCEPT & DEMOGRAPHICS

Mama Chickpea is a brand that can entice a broad range f rom young to 

old. It is simple, wholesome, & silly, meant for any audience, regardless 

of background. A glimpse into everything in life that makes us smile, 

Mama Chickpea looks for that humor & embraces it in her work. 

In branding designer, Mama Chickpea, it is essential to incorporate the 

love of f riendship in its design. “Mini Pea” does just that, reminds us 

that teamwork can be rewarding & enjoyable, while helping entertain 

& delight. The black & white trendy crispness of the main coloring of 

the brand is meant for sound contrast, whereas the pink hue lends 

a feminine embrace & warm touch. Montserrat fonts give the brand 

a sans-serif edge that is clean & bold. Carrotflower adds a touch of 

h&written sketch, fueled by the traditional roots of Mama Chickpea’s 

passions, good ‘ole pencil sketching. 

The contrasting nature of the imagery for “Mini Pea” is meant to bring 

the 2D world of illustration into the 3D world of reality, but allowing 

it life outside of the conf ines of a flat canvas. The coordinating polka 

dot patterns give a geometric edge to the softness of the overall, 

cartoonish character design. The reoccuring bow on the chickpea’s 

head dates back to Mama Chickpea’s art show origins over two decades 

ago. It is made with simple shapes--two hearts & a polka dot center. 

Even the bumps of the natural shape of the chickpea bean allow 

for Mini Pea’s supple curves, in almost a playful, motherhood reality 

meant to symbolize the role & humor of this mother cleaning up the 

family’s messes. Mini Pea is truly is a playful legume, just like her Mama 

Chickpea, able to bring a smile in any sort of teamwork adventure. 

#F7B9D3 
75C 68M 67Y 90K

1R 1G 1B

#FCE3EB 
0C 13M 1Y 0K

252R 227G 235B

#231F20
70C 67M 64Y 74K

35R 31G 32B

Monserrat
MonserratMonserrat
ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789

Carrotflower
CarrotflowerCarrotflower

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
0123456789
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“MAMA CHICKPEA BRANDING”     ADOBE PHOTOSHOP
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MAMA CHICKPEA STATIONERY     ADOBE PHOTOSHOP & ADOBE ILLUSTRATOR
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MAMA CHICKPEA STATIONERY     ADOBE ILLUSTRATOR
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MAMA CHICKPEA WEB DESIGN     ADOBE PHOTOSHOP & ADOBE DREAMWEAVER



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

PROCREATE

TRADITIONAL ARTS

FOCUS
TYPOGRAPHY

DESIGN

BRANDING

Digital Doodles is a place to house extra Mama Chickpea 
designs that are of interest or importance. These are 
often smaller projects than the other sections of this 
portfolio. When traditional mediums have been used, 
they have been transformed into digital renditions & 
worked with further.

Shelly likes all kinds of illustration & design, in both the 
2D & 3D realms. Traditional mediums include mixed media 
collage, painting, drawing (both traditionally & digitally), 
fiber arts (sewing, knitting, felting, & spinning), clay 
(polymer & earth clays), & basic metal work. Digital skills 
include printable & screen graphic design, as well as web
design, using a variety of Windows-based programs. 

DIGITAL DOODLES
MIXED MEDIA ILLUSTRATION & LOGO DESIGN

11.
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“LIFE OF A KITCHEN MOUSE”     ADOBE PHOTOSHOP
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KITCHEN MOUSE
ADOBE ILLUSTRATOR

MIKE IN THE 216
ADOBE ILLUSTRATOR

LORETTO ANGELBOTS
ADOBE ILLUSTRATOR

38 SPECIALS BICEP CLUB
ADOBE ILLUSTRATOR

TAK
ADOBE ILLUSTRATOR

CR8TIVE CLAY
ADOBE ILLUSTRATOR
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WINE IV
PROCREATE

KITCHEN MOUSE
ADOBE ILLUSTRATOR
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MC CARICATURE
ADOBE ILLUSTRATOR

TRES BANDITAS
PROCREATE



SKILLS
ADOBE ILLUSTRATOR

ADOBE PHOTOSHOP

ADOBE INDESIGN

ADOBE DREAMWEAVER

(AND MANY MORE!)

FOCUS
TYPOGRAPHY

BRANDING

DESIGN

ILLUSTRATION

UX/UI

12.

A talented & hard working artisan, Shelly Arroyo, 
A.k.a. Mama Chickpea, would be an excellent 
addition to your team. Experienced in a multitude 
of different techniques, Shelly strives to always 
give every project her all. She is a caring & 
weight-pulling addition for any project you may 
need a skilled & imaginative artisan for.

Please read on & give her a call. You’ll be glad 
you did!

SKY’S THE LIMIT
MAMA CHICKPEA IS A GREAT ADDITION

The sky
is the
limit...
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hi!hi!

A MESSAGE FROM MAMA CHICKPEA.

I cannot thank you enough for stopping by to appreciate 
my creativity. I would be honored to help you design 
inspiring pieces for all of your clients. 

Please check out more of my work on my self-made 
portfolio website. Just scan the QR code below with 
your camera & you’ll be wisked away to my happy place. 

I appreciate all of my fans. Thank you, for helping me 
share my creativity. I look forward to being a part of 
your team! 

THANK
THANK

YOUYOU !

THANK YOU! :)
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2023-2025

Kent State University Kent, OH     

Currently enrolled in the two-

year MS User Experience Design 

program with Kent State (online).

2021-2023

SNHU   Manchester, NH     

BA Graphic Design, with UX/

Web Concentration. Multi-term 

Summa Cum Laude. 

4.0 GPA

1998-1999

Blake College  London, UK     

Diploma with Honors in Graphic 

Design & Illustration. 4.0 GPA

1994-1998

Kent State University Kent, OH

Part-Time Liberal Arts. Graphics & 

Visual Communications. 3.9 GPA

EDUCATION

EXPERIENCE

Cr8tive, LLC 2019–PresentOwner• Artist/Creator
Design Skills: Branding, Logo Design, Desktop 
Publishing, & UX Design. Business Skills: Marketing, 
Bookkeeping, Ordering, & Content Creation.

DBA Cr8tive Clay 2019–2020
Owner • Manager • Artist/Creator• Earth Clay • Canvas
Brick-&-mortar studio location in El Paso, Texas, with 
classes & parties. New build-out concept was ready to 
open & halted by Covid Pandemic 03/2020.

DBA Mama Chickpea 2014–PresentOnline Shop• Graphic Designer• Illustrator• Polymer Clay
www.etsy.com/shop/mamachickpea

Miss Chickpea, LLC 2004–2014
Owner• Artist/Creator
Design Skills: Branding, Logo Design, Desktop 
Publishing, & UX Design. Business Skills: Marketing, 
Bookkeeping, Ordering, & Content Creation.

DBA Miss Chickpea’s Funky Fibers 2006–2010
Owner • Manager • Artist/Creator• Graphic Designer• 
Illustrator• Fiber Arts
Two-time, award winning, brick-&-mortar studio location with classes, in Hudson, OH. Trendy styling & brand 
created by Mama (& Miss) Chickpea, following many 
years creating a following in art show circuits.

AWARDS

2007 Fox 8 Cleveland Hot List Cleveland, OH
2nd Place Miss Chickpea’s Funky Fibers

SHELLY ARROYO
SHELLY ARROYO

A.k.a. MAMA CHICKPEA

MIXED MEDIA GRAPHIC DESIGN

Mama Chickpea & Mini Pea    08/22

+1 (216) 469-58353246 GOLD POINT, EL PASO, TX 79938

UX/UI SKILLS
Adobe Dreamweaver

Bootstrap Studio
Wordpress

HTML5 / CSS3

PC SKILLS
Adobe InDesign
Adobe Illustrator

Adobe Photoshop
Adobe Acrobat

MS Word
MS PowerPoint

MS Excel
Procreate (iPad)

ORGANIZATIONS
AIGA
NSLS

Alpha Sigma Lambda

SHELLY@MAMACHICKPEA.COM
WWW.MAMACHICKPEA.COM

mailto:SHELLY%40MAMACHICKPEA.COM?subject=Hello%2C%20from%20your%20portfolio%21
http://WWW.MAMACHICKPEA.COM
https://www.behance.net/shellyarroyo
https://inkedin.com/in/shellylarroyo
https://www.facebook.com/mamachickpea
https://www.instagram.com/mamachickpea/
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